
Iam not a “Monday morning quar-
terback.” I try to avoid living vicari-
ously through others. So why on
earth am I—someone who was un-
able to attend the 2016 SGIM Annual
Meeting—writing about tweeting at
the meeting?

Health care is in the midst of a
social media revolution, which contin-
ues to radically change the nature
and capabilities of dialogues in medi-
cine. Health care social media
(#hcsm) is dynamic and inclusive, fa-
cilitating two-way conversations
rather than static output of data.
SGIM Forum dedicated the June
issue to health care social media and
Internet/mobile-based technologies.1

Our goal was to illustrate the many
ways in which physicians, residents,
students, and patients can benefit
from these rapidly expanding com-
munication tools. I hope this piece
further highlights the value of social
media in the health care arena.

It is easy to feel intimidated by
the vast landscape of social media in
medicine. I recommend starting by
identifying goals and objectives from
which you can build a roadmap. Start
by identifying key hashtags and Twit-
ter handles; then find elements of
familiarity in your social media net-
work. On the first day of the confer-
ence, I chose to follow the
dedicated meeting hashtag
#SGIM16. I also knew that my co-
lead on the June SGIM Forum issue,
Amanda Clark (@amandavclark), MD,
would be tweeting at the meeting,
so I kept my eye out for her regular
tweets. One of the first tweets that
caught my eye was from a fellow
member of my division of hospital
medicine, Ximena Levandar (@xle-
vander), MD. She posted a picture of
her badge ribbon, stating “I’m
Tweeting,” and thus I quickly added

cine residency program’s account
(@OHSUIMRes). I learned which
members of our faculty were attend-
ing the conference through tweets of
group photos. I then broadcast
OHSU faculty participation in the
conference to other OHSU social
media channels (i.e. @OHSUSOM,
@OHSUNews), including the tweet
of Meredith Niess (@DrNermal), MD,
about our division of internal medi-
cine’s impressive representation at
the #SGIM16 awards.

To further expand the value and
impact of #hcsm, one needs to mea-
sure and analyze its trajectory. The
SGIM annual meeting has been regis-
tered with Symplur© (symplur.com,
@symplur) every year since 2013 (i.e.
#SGIM13, #SGIM14, #SIGM15, and
#SGIM16). Symplur runs the “Health-
care Hashtags Project” (@healthhash-

her name to my mental list of “go
to” tweets. Additionally, because dif-
ferent social media platforms overlap
and intersect in different ways, I also
read Ximena’s tweets as she cross-
posted them to Facebook.

Social media guru Vineet Aurora
(@FutureDocs), MD, in her June
SGIM Forum interview,2 described
the social media pyramid of participa-
tion: observe-learn-advocate-create
content. Because meeting attendees
were disseminating content from the
top of the tweeting pyramid, those at
the bases—including health care
providers who remained behind in
clinics and on the wards—could ben-
efit. From my own personal Twitter
account, I mainly “followed.” I read
other people’s tweets and occasion-
ally replied to colleagues. I also fol-
lowed the meeting via the other
account I manage, our internal medi-
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* Time frame includes the Sunday before the meeting to the Sunday
following the meeting.
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tags), which tracks social media uti-
lization. As you can see from the fig-
ure above, the social media footprint
from the SGIM meetings has dramat-
ically expanded and evolved over the
years. This year, during the week of
the meeting, 4,193 tweets included
#SGIM16. This was a 94% increase
compared to #SGIM15 and a 360%

pared to #SGIM13—further cement-
ing how markedly professional en-
gagement and participation using
social media has expanded in a very
short time.

Another key way to analyze social
media impact is by tallying “impres-
sions.” An impression is defined as
the number of times the tweet is
viewed on Twitter—for example, by
being seen on a newsfeed or during
a search for a handle or hashtag.
Mentioning other handles and includ-
ing hashtags are prime ways to boost
your own impression counts. The
week of the meeting gained
#SGIM16 4.7 million impressions, a
22% increase compared to #SGIM15
and a 78% increase compared to
#SGIM13. SGIM’s Twitter handle it-
self, @SocietyGIM, earned 38,400 im-
pressions during the week of the
conference, reaching approximately
20,000 impressions alone on the last
day of the conference.

increase compared to #SGIM13! In
sum, 904 different participants
tweeted #SGIM16—a 61% increase
compared to #SGIM15 and a 324%
increase compared to #SGIM13!
#SGIM16 averaged 25 tweets/hour
during the week of the conference—
a 92% increase compared to
#SGIM15 and a 400% increase com- 2
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While social media is certainly a
very potent “real-time” technology, it
is also the gift that keeps on giving.
While the goal of meeting tweeting is
to engage, connect, and network dur-
ing the meeting itself, tweeting and
engagement via social media chan-
nels continue after the conference
has ended. The meeting may finish
on a Saturday, but come Monday, col-
leagues, administrators, and others
are back at their desks catching up on
the #hcsm news. In the week follow-
ing #SGIM16, an additional 196
tweets by 120 participants were
tweeted, earning another 179K im-
pressions. In the month since the

3,000-mile distance to Hollywood, FL.
They continued to educate and inspire
me days after the meeting. I was
able to connect with content, current
events, and colleagues. I felt en-
gaged, enthused, energized, and
educated. This experience certainly
increased my enthusiasm and motiva-
tion to attend the national SGIM
meeting in person in years to come.

References
1. SGIM Forum 2016; 39(6):1-16.
2. Krikorian A. Talking with a

pioneer: an interview with Dr.
Vineet Arora. SGIM Forum 2016;
39(6):5. SGIM

meeting, a total of 245 tweets and
360K impressions were generated.
Since the hashtag was registered,
#SGIM16 has gained 5.2 million im-
pressions through 4,613 tweets by
1,004 participants. The last tweet con-
taining the hashtag was sent almost
a full month after the meeting, indicat-
ing that the conversations continue.

An old adage says absence makes
the heart grow fonder. Unfortunately, I
could not attend the national meeting
this year. However, I do not think that
I can overstate the value of being able
to follow the meeting in real-time
through Twitter. Tweets containing
#SGIM16 dramatically shrank the
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